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Preface

A Personal Tale

At a conference dinner with colleagues from various Australian and
Asian universities a few years ago, we were participating in a conversation
about how universities were struggling with shrinking funding from the
government. Several colleagues were anxious about their own job security.
Many colleagues turned to us and said ‘But at your university you are fine
because you have the highest number of international students’. We knew
our colleagues meant to say that the tuition fees from international students
constituted a significant percentage of the operation budget in our university.

However, not long after this conversation, there was a noticeable
reduction in the number of international students enrolling in Australian
institutions, and as a result, anxiety about revenue losses was spreading
around at high speed. At another seminar in 2011, a colleague asked ‘How is
the financial situation at Monash now? As Monash relies heavily on tuition
fees from international students, this problem could be severe. The US and
UK have attracted many of our international students. My university has cut
down a lot of jobs and will announce another job cut in about six months’.

Associating international students with income generation and the
financial well-being of an institution has been so normal that many other
attributes associated with this student population have been overlooked.
This has made us wonder about how an institution positions itself as an
international university globally. An international outlook can easily be
created by virtue of a large international student body and English-medium
programmes, both of which translate into ‘revenue’.

To put it crudely, we can formulate this simple equation:

International  students +  English-medium  programmes = International
university status + Incomes

xiii
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This formula and its variations are often used in promoting universities.
For example, the University of Birmingham’s international students’ web
page shows:

Our University:: community where students, partners, alumni. staff and our research create international impact

Le Ha says to Raqib, ‘there must be something so attractive about
international education to every party involved, in that everyone benefits
in one or another way, and this kind of encourages others to consume and
co-reproduce the benefits associated with it”. Raqib responds, ‘International
education and the Apotheosis of the market, hmm’. Yeah, this makes perfect
sense. And we keep wondering about international education, ‘the promised
land” and its complacent citizenry:.

A Job Ad: Deputy Vice-Chancellor - International at
Macquarie University - Sydney Area, Australia

As we were wandering on our LinkedIn profiles, we saw this job
advertisement, placed on 30 April 2013, for the position of deputy Vice-
Chancellor — International at Macquarie University in Australia. Below is an
extract from the job description taken from the university’s website':

Macquarie University is one of Australia’s leading international
universities with outstanding records of accomplishment in teaching,
learning and research.... The University is a very internationally
engaged institution with more than 11,000 international students
(our emphasis), multiple cotutelle arrangements, significant research
collaborations and key inter-institutional partners across the world.

The newly created role of Deputy Vice-Chancellor — International ...
is responsible for all aspects of the University’s international operations,
including recruitment, global programs and institutional collaborations....
With responsibility for a $220 million income stream, the DVCI will
also require commercial acumen and a strong market orientation
(our emphasis).

Macquarie is seeking to appoint a progressive leader and
innovator who is at the forefront of developments and market
trends in international education (our emphasis). The role will suit
a senior academic with highly accomplished relationship building
and communication skills, and a track record of managing a complex,
international portfolio. ...
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The language of the market is rife in the job advertisement for this
particular senior position, and, in particular, it is curious to note the
juxtaposition of ‘a senior academic’ with being at the forefront of ‘market
trends’. It is also explicit that ‘international’ here is largely about bringing
in more income from international student recruitment. We are almost
convinced that the ‘communication skills’ here refer to the prerequisite
of effective classroom teaching and learning, rather than a tool for
making effective business partnerships. As centrally highlighted in the
advertisement, developments and market trends are the very forces that are
strongly shaping the mentality, conceptualisation and practices of current
international activities and operations at this university, an endeavour and a
position which are not particular to Macquarie.

A Stranger’s Account and Us

Phan Le Ha: Raqib, you may want to take a look at this Grand Prize
essay ‘English Is Gateway to New Economy, Culture, Soft Power’ by Lee
Dong-joon, a student from Hankuk University of Foreign Studies, Korea.
It was published on the 31 October 2008 in Korea Times (http://www.
koreatimes.co.kr/www/news/biz/2013/01/231 33699.html).

The importance of English in Korea is definitely on the rise — there is
no doubt about that. For Korea, which lacks in natural resources and is
hugely dependent on foreign investment and trade, English is essential
since it is what connects us to the world. So the role of English in the
Korean economy is also definitely significant but we must be cautious
when say this as the economy should not be examined alone since it is
correlated with other sectors of a country. Paul Kennedy an American
declinist argued in his book, The Rise and Fall of Great Powers, that the
growth of a nation is a threefold one: simultaneously to provide military
security, to satisfy the socioeconomic needs of its citizenry and to ensure
sustained growth.

The growth of an economy must therefore be accompanied with a
balanced growth of political, cultural, environmental and social sector.
Even a rival theorist Joseph Nye criticized in his book Bound to Lead,
the declinist view by reinterpreting the concept of power — hard power;
military and economic power and soft power; the attractiveness of a
country’s culture, political ideals and principles.

He also emphasized the importance of a balanced growth of the two
different powers, as demise in one will bring down the other. As you can



